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Green Gifts and Gourmet Are Still Popular in 2017

But the categories are losing 
ground to cheaper market 
alternatives. 

The rush was on as 
manufacturers scrambled to cash in 
on the organic trend. But that was a 
few years ago when the concept’s 
popularity was on a phenomenal 
rise. Today, Americans are getting 
skeptical about the hype on organic, 
and to a degree, other green 
concepts. It is thought that 
consumers are confused by 
conflicting claims, turned off by the 

price, and unsure of any significant 
benefits of going green, and 
organic, in particular.  

According to a recent survey 
from WSL Strategic Retail, the 
numbers of consumers who believe 
organic products are good for them 
are in decline -- down to 45% from 
54% two years ago.   

Consumers are struggling to 
balance out of control household 
budgets, and as a result, are less 
likely to buy higher cost organics 
when mass market alternatives are 
available for a comparative bargain.  

Consumers are still interested in 
health and the environment, but the 
confusion over what ‘organic’ or 
‘natural’ may mean, coupled with 
the higher price may be at the root 
of what is causing buyers to shy 
away from the category. 

Products labeled “organic” are 
required to go through a 
Department of Agriculture 
certification process. Products 
labeled “natural”, “green” or “eco” 
do not need certification. This is 
confusing to consumers since these 
terms could mean anything from 

Growth increases in sales of organics 
and green products are slowing despite 
consumer interest in the categories. 
Better market education may turn 
things around.
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Spring Gift & 

Gourmet Trends

What is Hot, Warm, 
and Cooling Off

Hot
Chocolate bars vs. boxed 
chocolate; dark chocolate; 
functional beverages; elixir 
tea; smoked everything 
(including chocolate); African 
Hot Sauce; ginger cocktails; 
single origin coffee.

Warming:
Persimmon; lavender as a 
flavor, not a fragrance; hot 
chocolate; noodle bars (vs. 
sushi); Peruvian cuisine; rustic 
cuisine as the new comfort 
food.

Cooling Off:
White chocolate; plain bottled 
water; Thai cuisine.

Smoked Chocolates?
The taste sensation is right up there 
next to lavender as a seasoning.

2017 Gift Basket Trends

Against a backdrop of financial insecurity, gift 

baskets will be welcome gifts in 2017. Dressed 

down in presentation and plumped up with 

value, gift baskets packed with simple little 

luxuries and a dash of entertainment are 

aligned with top trendsetting reports. 

According to The Nielsen 
Company, the products and services 
likely to succeed in 2017 will be those 
that “appeal to the sensible consumer 
looking for a rational benefit.”  Mintel 
Marketing summarizes trend 
directions by predicting that 
consumers will find pleasure in simple 
things, spending less but still buying 
little luxuries, and splurging on fun 
experiences.  Sounds like a good 
description of a well-designed and 
marketed gift basket, don’t you think? 

Based on multiple general trend 
forecasts, gift baskets could be 
poised for major gains in the next few 
years. But unlike years past, when 
lavish, outlandish luxury had appeal, 
the next generation of gift baskets are 
more likely to appeal to simplified 
palettes and toned-down 
presentations -- with dashes of 
colorful fun added to the line-up. 
Gourmet will have more regional and 
international “peasant”  or “village” 
overtones; organic will move from hip 
to mainstream integration; packaging 
will reflect the plain-paper-wrapped-
package influences (from the village 
artisans); enhancements will be 
scant; and hard gifts will be used 
sparingly, but with focus on quality 
and enjoyment. Nostalgia is recycled 
into “reinventions”. 

Saving “Green”
Saving the Earth gets a major 

boost from the necessity of saving 
money. Going “green” is less about 
the environment and more about 
saving dollars. For this reason, 
forecasters expect manufacturers to 
use more efficient product packaging 
to cut costs, and for consumers to be 
less willing to pay more for upscale 
gift style. Also on the green side, the 
practice of making daily gift and floral 
deliveries everywhere or anywhere 
may be replaced with more 
responsible twice a week deliveries 
by zip code areas. This could 
translate into huge savings for gift 
delivery companies and a green 
thumbs up from environmental issue 
driven buyers. Less emissions plus 
savings from reduced delivery fleet 
and a loyal buyer group . . . what a 
concept.

Organics Mainstreamed
Another super trend slows due to 

massive mainstreaming. The market 
is still growing (4% expected in 2017), 
but the double-digit annual gains 
haven’t been seen since 2003 -- a 
clear signal that the “trend” has been 
absorbed into the overall market. 
Consumers will be unlikely to pay 
hefty prices for boutique organics 
when the mass discounters offer 
similar products for less.

The Element of Fun
Cash may be short but 

Americans still want to have fun.  
Entertainment venues may fair well in 
the coming year, especially those that 
promise a laugh or two. For gifts and 
baskets, this may translate to adding 
a humorous book, mug, calendar, or 

Continued on page 3 (2017 Trends)
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Red, Red Red!  
Red is 2017s “must-have” color.  
Red is an important color for 
many cultures.  It displays action, 
confidence, and courage.

Blue is the New Green  
In 2017 the "green" environmental 
message is delivered by the color 
blue. There are watery blues, sky 
blues and a whole range of blues.
 
Browns and Greys 
Cooled-down, greyed-out browns 
are the complex neutrals for 2017.
  
Yellow for Energy 
Look for lots and lots of bright 
vivid yellow to give us energy.  It's 
the stand-out accent color for this 
year.

Bright Accents from India, 
China, and Turkey 
Oranges, turquoises and teals, 
reds, and yellows will abound in 
hues.

White is now a Business Color 
Technology has produced 
amazing new (and very practical) 
finishes, which helps explain why 
white is showing up everywhere, 
even in corporate board rooms. 
The contrasts are all in the 
finishes: matte versus gloss; shine 
and shimmer on reflective 
surfaces; textured whites versus 
smooth -- all washable and 
cleanable. White also represents 
purity of thought, motive and 
result – exactly what we want 
from businesses now.
  
The Return of the "M" Word 
It's mauve. Remember mauve?  An 
old color that looks new again, in 
dusty violet shades, mauve works 
as an accent but also serves now 
as a neutral, punched up by those 
bright Asian accents (orange, 
turquoise, teal, red, and yellow.) 

Source: The Color Source

any number of well-themed gifts. Remember, in tough financial times, the best 
gift of all can be the gift of forgetting the stress. Discover a way to infuse this 
concept into a gift or basket and you just might find yourself laughing too -- all 
the way to the bank.

More Online Activity
Like to read blogs, watch videos, and buy from vendors who sponsor the 

sites you visit?  So do your customers.  Driving your own site ranking is less 
important than advertising on sites that entertain and draw your target buyer.  
According to a Nielsen report, growth in online activity is up significantly over 
last year and is expected to continue into 2017.  Time spent daily on videos is 
up 46%; blogs is up 20%; and e-commerce sites are up 17%.

Do-It-Yourself Consumer Gift Baskets
Back to basics overall trends signals expectations for crafty consumers to 

move into serious do-it-yourself gift basket projects. But this time, previously 
acquired craft skills will be applied to the art of learning to make better gift 
baskets at home. Not to worry. Gift basket businesses will have new and 
welcome opportunities to cater to this craft crowd. Patterned high-grade 
cellophane wrap that was once only readily available to gourmet, gift and floral 
shops can now be sold to the public -- side-by-side with gourmet food 
components, fresh flowers by the stem, and giftware.  Other supplies can be 
made more available, too. Start-up, affordable, craft-grade heat guns and 
sealers are likely to be added to craft store lines, along with special adhesives, 
professional grade tissue papers, and small rolls of shrink film. Fancy 
containers for homemade candies, cookies, and gourmet snacks are already 
available to consumers. What is lacking now are high grade labels for 
consumers to apply to their own do-it-yourself gift goods.

Prestige vs. Value
Consumer expectations are at record highs.  Wallets are being held tighter, 

and those who have discretionary dollars -- and are willing to spend them -- 
expect to get more than ever for their money. Discounting ultimately lowers the 
perception of brand value, so retailers will do well to avoid the temptation to 
build value by lowering prices. Instead, marketers advise finding ways to 
emphasize a brand’s value in original ways, and by linking value to benefits. 

IPSUM: Vivamus est ipsum, 
vehicula nec, feugiat rhoncus, 
accumsan id, nisl. 
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Today more than ever, 
consumers are overwhelmed with 
choices, and distractions. The 
cost of attracting users to your 
website continues to increase and 
keeping them engaged is more 
important than ever.

Engagement doesn’t end with 
an individual browser reading 
content or clicking on an ad. 
Rather, engagement is an ongoing 
process that results in loyal 
customers who come back again 
and again, becoming more vested 
in your web site.

How can you make sure 
you’re engaging and keeping 
customers?

In order to create a loyal 
following, there are some basic 
principles you need to consider. 
From first impressions to life-long 
membership, put yourself in the 
shoes of your browsers and make 
their experience a valuable one.

Reduce Clutter

How many times have you 
visited a website only to be 
overwhelmed and confused? What 
is this site about you may have 
asked yourself. Or perhaps you 
found yourself asking, ‘Where is 
the information I’m looking for?’ 

Don’t ask your browsers or 
potential customers to figure this 
out. Make your site clutter free 
and create a visual priority that 
emphasizes the information, 
resources, or actions your 
browsers want. By reducing 
obstacles you build trust among 
new web site visitors and allow for 
simple decision making – which 
benefits everyone.

Make Navigation Intuitive

 There are many ways to 
navigate a web page but intuition 
rules the day. Don’t try to get 
fancy with your navigation or 
overuse java script. Basic 
navigation that follows current 
convention is the best way to lead 
individuals through your web site 
to the information they’re looking 
for.

Make The Initial Site 
Interaction Relevant

 When a browser reaches your 
web site, you have less than seven 
seconds to get them engaged. 
Making your initial site interaction 
relevant to what individuals are 
looking for is essential for 
keeping them interacting long 
term. If you are promoting your 
web site with Google Adwords, or 
any pay per click advertising for 

that matter, be sure to create 
customer landing pages that are 
truly relevant to the individual 
who clicks-through your ad. Once 
you’ve established relevancy, you 
can move them deeper into your 
content, tools, and resources.

Ensure That Your Content Is 
Up-to-date. 

Web site content that isn’t up 
to date does not serve your 
audience and browsers are likely 
to move on. One way to ensure 
that information is timely is by 
providing a feed of relevant news 
or information. If including static 
text on your web pages, try not to 
include specific dates. However, if 
you must publish dates, be sure 
to update this information on a 
regular basis. 

Start An Interaction With 
Your Users

Each time a browser views 
your web page, you have an 
opportunity to interact with them. 
Don’t let this opportunity pass 
you by. One great way to interact 
is to offer something of value at 
no cost. This can be a white 
paper, access to an exclusive list, 
or simply a 30 day free trial. Be 
sure to capture an individual’s 
valid email address and include 

7 Ways to Improve The 

Stickiness Of Your Website

Continued on page 4



them on your mailing list. An 
auto-responder is best if you wish 
to engage these individuals on an 
ongoing basis.

Provide Plenty Of Support 

Don’t hesitate to offer support 
right from your home page. 
Prominently display your 800 
number, support email address, 
and additional information for 
your prospects and customers 
such as mailing address. This 
information is viewed favorably by 
search engines and also creates a 
sense of legitimacy. Contact 
information builds trust among 
prospects and elicits interest in 
your company.

Make Sharing Easy

Once you’ve made your web 
site easy to use, don’t hesitate to 
offer browsers the ability to share 
your web site with others. This 
can be in the form of a simple 
widget that allows users to 

bookmark your page, subscribe to 
an RSS feed, or submit your 
content to popular news sites like 
Digg.com. 

Individuals are much more likely 
to visit a web site based on a 
friend’s recommendation versus 
some other type of marketing 
initiative. Leverage the power of 
viral marketing with easy sharing 
tools.

Your web site can be your 
greatest asset. Unfortunately, 
many marketers and website 
owners are so focused on 
increasing traffic that they lose 
site of the audience that’s already 
visiting their web pages but are 
simply not converting.

Don’t make the same mistake. 
Improve the quality of you site 
through relevant content that is 
up-to-date and easy to find. Once 
you’ve engaged users, encourage 
them to share. Doing so will make 
your site perform better, increase 
conversions, and deliver value for 
all involved.

Michael Fleischner is an 
Internet marketing expert 
and the President of 
MarketingScoop.com. 

He has more than 12 years of 
marketing experience and had 
appeared on The TODAY Show, 
Bloomberg Radio, and other 
major media. 

Visit MarketingScoop.com for 
further details and more 
marketing articles including 
tips on how to improve search 
engine rankings for your web 
site.
 

  For New Business Owners Only:
A limited supply of classic business books (no longer available in print) have been           

released from the publisher.  Get your copy while supplies last! 

All About Advertising
The “why” behind the “what-to-do” to grow your business. A gift business classic that have helped 

thousands of new business owners avoid throwing money away on unproductive advertising!  

Promotions Made Easy
A workbook for transforming your dream into a reality. For 30 years, new business owners have been 

using this book to help them move to a more defined, ambitious goal-setting level.

To order, go to: www.gbreview.com. Click on Training Materials.
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